' S (S s106g (Sl p £lgl

20 o8l ke Solia co3l 3 ppa L

Rezasamizadeh@me.com

Ob i 3,8 o )15 eslimul 5550 JS 5 S pdiz o &S Sl (glanl ¢ ! (64l5 5 b,
Lsé\f)\mguohu\;guuf@u;)ogy,s&,ﬂ@?@\;l::ﬁ\QJK);'MSJAQLAMJOM:WH;’

Alad o 9 e S 3 slaylS 5 S ey 1y Sllasl ol e

,:}gvy@ﬁ\?&4:,3\3g)\nﬁ,,,zuJu)ggw\@bujdumuﬁ 5 Calides ddend 93

A3 8 e e e dw ol e ol o
Nectar : Jto (V1.0 SWSl (551569 4ol g

S (6305 Ol o g0k B jme (i p ST (g4lnb 5 (slaaal p NS ie 05,8 o b (gl Ll o oy

Ll e ST 50352 (6515 Comlo CIB ainds S5 65 oS sl o gulil 5 il OT 4

CS b glads Sl (sl 458 (93b 5 sl e (s ST ks CS7 5 oS el ) S L3

S o o (LS sl (el sla AlsL Al gy oS

égisusjjb.w: djﬁj\é«f)ﬂmdhwbjam o313 g sde g 4 LAl a (el o

5 0kl aby 43 Sl lael b (g mie ST 505 SOy (o mwd (AL LU SO TPy

1 Coalition


mailto:Rezasamizadeh@me.com

REZA =y

OLL 43 Jibs opl & 355 o Lasie « SAINSOUIY L. 5 NECtar & 5 dsle SBT @ a5 L bmsiioe

ol a3 & 1555 L jes

Loyalty Coalition Model V1.0
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Network effects attract a “;‘“l

critical mass of customers
and partner brands
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My Brands cAﬂ?Us{“:a':‘ dominates the ecosystem
much useiuA‘ o and siphons off 30-50% of the point

value, making it more difficult for
brands to fund interesting rewards

Maodest rewards and generic
offers provide litthe incentive for
customer loyaity
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Dominated by a single large brand
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Bulit around a decentralized Saa$ platform
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https://blog.currencyalliance.com/2018/11/loyalty-infographics-the-coalition-model-explained/
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https://t.me/DrRezaSAmizadeh



https://instagram.com/dr.reza.samizadeh
https://www.linkedin.com/in/dr-reza-samizadeh-b483982/
https://t.me/DrRezaSAmizadeh

